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You will see a comprehensive visual crawl diagnostic displaying the errors 
and warnings on your website. 

When adhering to best practices, Search Engine Optimization transforms you 
website into highly focused indexable pages that search engines will deliver 
to users. 

Your site’s structure and code implementation has to be readable by search 
engines or they will not index them properly. Search engines use bots, or 
programs to crawl your pages, and if they can not quickly or completely, they 
will leave without thoroughly indexing your website. 

Site structure and code implementation is like a book’s grammar and word 
usage. If you don’t understand it, you wont read it. Neither will bots want to 
crawl your site. 

I start with a W3C validation service that will show all on page markup er-
rors. Some of these errors can prevent search engines from indexing your site. 

Site Structure



In order for your site to rank well, we need to know how well your keywords 
are performing, and additional keywords that we might need to use. I provide 
in-depth analysis on each keyword. The competition of that keyword, how 
many monthly searches are performed using that keyword, and how many 
websites already have that keyword in their title. I make suggestions on best 
places to use those keywords within your site, taking all the guesswork out. 

Easy to understand Link Analysis. How do you measure up against your top 
three competitors? This gives you a visual understanding of how your site 
stands against competitor sites.  

Keyword Research



The on-page report card shows you just how well your keyword phrases are 
performing. With the page analysis detail, you know exactly what to change 
to improve your grade.  

This report is computer generated so there is no guesswork. As you improve 
each page, I will run the report again to show progress. 

The true power of this report is when you give it to the person generating 
your page copy so as they are writing new copy, all these grade elements are 
taken into account. Saves hours of re-writes and frustration. 

Using this same report, you can now grade your press releases and landing 
pages. 

Page Analysis Detail is shown here with only the first factor of critical importance. Your report will 
have critical, high, and moderate. 

On-Page



With my link building section you will have an exhaustive breakdown of all 
links coming into your site. You will see where each link comes from, what 
the anchor text or image alt text is for that link, and the strength of each link. 

We will discuss page authority, followed vs. no-followed links and why both 
are important. I will explain what makes a link important, how to get quality 
links, and explain how to get links deeper into your site and not just to the 
home page. 

Link building is the most critical off page factor there is in SEO, therefore, 
having a comprehensive ongoing link building strategy is the only way to get 
top rankings and stay there. 

SEO is never a fix it and forget it, but an ongoing maintenance of your site. 
Small to medium sites should spend 10 hours per month working their SEO 
campaign, while larger sites have dedicated teams working everyday to stay 
on top. To take the guess work out, I will give recommendations as to how 
many hours you should spend, and more importantly, why and in which areas. 

Link Building



Email Campaigns

PPC

Emails will never go away are by far the most used communication on the 
internet. No guess work here either. Most email campaigns software allows 
full reporting of each effort, such as the report shown here from MailChimp. 

I will show you what works so you can be above the industry average, and 
keep people interacting with your company. 

Emails are the most cost effective way to communicate, and with software 
like MailChimp, you can create templates that allow you to easily and quickly 
get email out to your list. 

Pay Per Click campaigns is the act of advertising on search engines or web-
sites. The great aspects of PPC is that it allows visibility for keywords you 
might not be able to rank for currently. The down side is it is a pay as you go 
effort which means that if you want to stay in front of people, you continually 
have to buy the advertising. 

I will show you how to leverage PPC and when to leverage it. We will maxi-
mize your landing pages for increased ROI, and show you the path to good 
SEO so you can spend less on PPC in the future. 



Social Networking

Blogging

Closing...

Reputation Management

No one needs to explain why social networking is important, we all know 
that already. But how do you get the most out of Facebook, Twitter, YouTube, 
LinkedIn. 

I will cover how to maximize growth on these networks and how to get traffic 
from them. I will share inside tips on how to leverage these networks for your 
link building strategy also. 

The most important with any community is the dos and don’ts of social net-
working so you don’t turn people away from your message. Always remem-
ber that social networking is not advertising, but reaching out to people and 
connecting to people. 

Blogging is not just a way to communicate to your site visitors, but a way to 
put more content (keywords) in front of search engines. Not only that, but 
blogs are a great way to attract natural links back to your site. 

I will show you how to place blogs on your site, and how to maximize people 
reading, sharing, and linking to your blog post. 

Search engines take into account what people are saying about you. So mak-
ing sure sites like Google Places, Judi’s Page, Yelp, and others have good 
things to say about you. 

With so many factors, your SEO strategy needs to rely on exhaustive research 
and comprehensive analysis. This full report is not a cursory look at your 
website, but in-depth and revealing. Knowing what to do, how to do it, and 
when to do it is what this report is all about. 

You already know that being on top is not easy, but well worth the climb. 


